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The Power to Connect

CenterWatch provides a variety of advertising vehicles to showcase your company’s products and services while
giving you the power to connect with your target audience in every segment of the clinical trials industry.
Whether you choose print, web, or a combination of both, CenterWatch offers several cost-effective, diverse
ways to deliver your message.

Opportunities to Connect

As the first non-government site to offer clinical trial listings, www.centerwatch.com boasts award-winning
content and consistently ranks in the top three search engine results for clinical trials.

Our publications, renowned in the industry for providing exclusive stories, in-depth articles, and top educational
tools, are mainstays in the clinical trials market and each is geared towards a different level of research professional.

You have the message. CenterWatch has the means. Choose to connect.
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:: The CenterWatch Monthly
The CenterWatch Monthly has been a premiere industry resource for the past 15 years providing in-depth,
authoritative business coverage for the clinical trials community. Subscribers receive the latest developments
from around the industry as well as competitive intelligence on grant opportunities and new drug therapies—
all in one comprehensive publication designed to assist professionals in conducting and managing their clinical
research activities more effectively.

Vaccine Studies
Growth Good for
Sites, CROs

Vaccine sales are expected

to double to $39 billion by

2013 as drug sponsors focus

on vaccines as a growth area.

Some vaccine-focused sites

and CROs are reporting that

vaccine studies have turned

around their businesses after a

difficult period.

Sites that refine their

processes in response to the

demand for vaccine develop-

ment work, particularly for

studies that require enrolling a

large number of participants

during a short period of time,

will have an edge up on the

competition.

V accine development,

once a low-profit niche

in the drug industry,

has emerged as one of the fastest-

growing sectors in the life-sci-

ences industry. Several big phar-

maceutical companies have

ramped up their interest in vac-

cine development and while, his-

torically, drug sponsors kept vac-

cine work in-house, today they

increasingly turn to contract

seeVaccine Studies on page 11

Month in Review . . . . . . . . . . . . . . . . . .4 Grant Opportunities . . . . . . . . . . . . . .16
Eye On: Brain Cancer
In the Pipeline
TrialWatch
Opportunities Initiating

Inside this issue...

i3 Research, PPD, Kendle, Covance
Rated Top CROs in Europe in 2010

i3 Research, Kendle and

Covance remain top-rated

CROs in the 2010 CenterWatch

European Site Survey. i3

Research outpaced other CROs

this year to achieve a top CRO

rating in overall relationship

quality with investigative sites.

PPD made a significant

improvement compared with

the 2008 survey and earned a

second-place distinction in

the 2010 survey, exhibiting

strengths in organization/

preparation, responsiveness to

inquiries and demonstrating a

supportive culture.

L ast month, the relation-

ship between European

investigative sites and

sponsors was explored.

CenterWatch now shifts its focus

to the relationship between sites

and contract research organiza-

tions. Undoubtedly, an effective

relationship between sites and

contract research organizations

(CROs) is also essential to the

success of a clinical study.

Investigative sites across

Europe evaluated their relation-

ships with CROs in the 2010

CenterWatch European Investi-

gative Site Survey. Feedback was

obtained from 924 investigative

sites across 30 countries. Sites

rated CROs across 29 relation-

ship attributes ranging from

general project management to

grant payment processes.

While European investigative

sites have consistently regarded

Covance highly in past

CenterWatch surveys, the 2010

CenterWatch European Site

Survey is the first time i3

Research, PPD and Kendle have

surpassed Covance with regard

to the percentage of sites that

rated these CROs as “Good” or

“Excellent” for overall relation-

ship quality. i3 Research was

consistently rated a top CRO

across general project manage-

ment attributes, in personnel

and work-style areas and across

specific project-related charac-

teristics.

“It’s a great honor and we’re

very pleased to have this recog-

nition,” said Tracy Tsuetaki,

president of i3 Research.“We say

that because, within the investi-

gator sites, this is really where

the value that we provide in

some ways gets implemented. In

other words, the services we

provide ultimately will serve the

needs of the same sites and

those investigators that we work

with. Having that insight and

the ability to be recognized by

these sites to make their jobs

easier, in the end of the day, is as

important to our sponsors as it

see Top-rated CROs on page 5

Top Rated CROs in Europe
Percent of sites rating overall relationship quality

“Good” and “Excellent”

Source: CenterWatch 2010 Survey of European Investigative Sites (n=924)

CovanceKendlePPDi3 Research

79.6% 78.4% 76.1% 76.0%

June 2010 A CenterWatch Publication Volume 17, Issue 06

© Copyright 2010. CenterWatch. Duplication of this publication is prohibited.

CenterWatch

2010 Advertising Solutions | Publication Opportunities | Page 3

0% 10% 20% 30% 40% 50% 60% 70% 80%
Other

Institutional ReviewBoard
Medical Devices/Instrumentation Company

Drug Development/Clinical Trials Consulting Company
Trial/SiteManagement Organization (TMO/SMO)

Pharmaceutical/Biopharmaceutical
Contract Research Organization (CRO)

Academic/Medical Research Facility
Clinical Study/Investigative Site 64%

22%
8%

12%

4%
3%

1%
1%

3%

Company Type

0% 5% 10% 15% 20% 25%
Other

Quality Assurance/Quality Control O!cer
Program Director

Medical Director/Director of Medical A"airs
Professor/Academic Position

Business Development/Marketing
Manager

Clinical Research Coordinator (CRC)
Vice President/Director

Supervisor of Clinical Operations
President/CEO/Managing Director 24%

19%
17%

8%
8%

7%
4%

3%
1%
1%

7%

Job Function

0% 5% 10% 15% 20% 25%

Financial Investment Services

Legal

Patient Recruitment

Business Development/Marketing

Information Technology

Recruitment/Personnel

Education/Training Services

Contract/Consulting Services

18%

13%

13%

11%

11%

21%

7%

5%

Products/Services Purchased

:: Total Readership:
• 25,000

:: Reader Survey Responses:
• 94% are involved in

purchasing decisions
• 67% read the ads
• 92% refer to past issues

:: Format and Frequency:
• Print or PDF
• 12 issues per year

Readership Information

CenterWatch

CenterWatch4 June 2010

Other Information Services

CWWeekly
A newsletter that reports on breaking news in the
clinical trials industry. Available every Monday as
a fax or PDF, annual subscriptions start at $249.

JobWatch
A web-based service listing clinical research jobs,
career resources and a searchable resume database.
Call Sales, (617) 948-5100, or visit
www.centerwatch.com/jobwatch.

Clinical Trials Listing Service™
www.centerwatch.com

This service provides an international listing of
clinical trials currently enrolling patients.
Call Sales, (617) 948-5100.

CW Publications
State of the Clinical Trials Industry
China: A New Era of Innovation in Drug Development
Japan: Opening the Door to Global Clinical Trials
Asia-Pacific’s Growing Role in Global Clinical Trials
Central and Eastern Europe: Outsourcing Trends and
Growth Opportunities in Clinical Trials
Directory of Drugs in Clinical Trials
Becoming a Successful Clinical Research Investigator
Protecting Study Volunteers in Research
A Guide to Patient Recruitment and Retention
The CRA’s Guide to Monitoring Clinical Research
The CRC’s Guide to Coordinating Clinical Research
Understanding the Informed Consent Process
Volunteering for a Clinical Trial
Research Practitioner

The CenterWatch Monthly
ISSN 1556-3367

Editorial Steve Zisson

Drug Intelligence Tracy Lawton

Production Paul Gualdoni

For inquiries regarding subscriptions:
CenterWatch Customer Service
Tel: (866) 219-3440 Fax: (617) 948-5101
Email: customerservice@centerwatch.com

For inquiries regarding advertising:
Melissa Nazzaro, Tel: (617) 948-5123
Email: melissa.nazzaro@centerwatch.com

To order article reprints:
Nicole MacLeod, Tel: (617) 948-5125
Email: nicole.macleod@centerwatch.com

CenterWatch Main and Editorial Offices:
Tel: (617) 948-5100 Fax: (617) 948-5101
Email: editorial@centerwatch.com

The CenterWatch Monthly is published monthly
by CenterWatch, 100 North Washington Street,
Suite 301, Boston, MA 02114.
Annual subscriptions start at $399.

POSTMASTER: Send address changes to:
CenterWatch Customer Service
100 North Washington St., Suite 301
Boston, MA 02114
Tel: (617) 948-5100

Month in Review

Editor’s Note: These stories appeared last

month in CWWeekly. For more information

about these articles, please refer to the

following CWWeekly issues: Volume 14,

Numbers 16–19.

CROs

United BioSource Corporation (UBC)

acquired Abt Bio-Pharma Solutions (ABS),

the pharmaceutical and medical device

research and consulting arm of

Massachusetts-based Abt Associates, for an

undisclosed sum.Neither Abt Associates nor

UBC would discuss the financial terms of

the deal, but UBC CEO Ethan Leder said

ABS had revenues of less than $10 million

and about 50 researchers.

Preclinical contract research organization

(CRO) Charles River Laboratories plans to

acquire Chinese CROWuxi PharmaTech in

a deal valued at $1.6 billion. The combined

company will retain the Charles River name

and continue to be led by Charles River

president and CEO James Foster.WuXi CEO

Dr. Ge Li will become corporate executive

vice president and president of global dis-

covery and China services, a new segment of

the company. The acquisition will be final-

ized in the fourth quarter 2010. Charles

River is calling theWuXi deal a “transforma-

tional transaction,” which will enable the

CRO to expand into China and bolster its

offerings to include drug development

services from molecule creation to first-in-

human testing.

Wilmington, N.C.-based PPD opened a

pharmacovigilance and medical communi-

cations center in Sofia, Bulgaria, in response

to growing client demand for drug safety,

medical information and medical writing

services in the region. This new facility is

PPD’s largest safety center and its third

European hub for medical communications

contact center services. The company also

has centers in Athlone, Ireland, and

Stockholm, Sweden. PPD already has hired

more than 20 employees for the Sofia cen-

ter—most of them physicians, pharmacists,

nurses andmedical specialists—and plans to

hire 200 more in the coming year.

Almac Group, an integrated drug develop-

ment services company based in Craigavon,

Northern Ireland, has formed a partnership

with Queen’s University Belfast aimed at

breaking through two bottlenecks in discov-

ery: target validation and identifying novel

hits against those targets. They will concen-

trate their efforts in oncology. The program

is being co-funded by Almac Group,

Queen’s University Belfast and Invest

Northern Ireland, a regional economic

development agency that is part of the

Department of Enterprise, Trade and

Investment. Target validation work will be

carried out at Queen’s, and Almac Group

will manage the project as well as own the

intellectual property. The agreement

between the two organizations allows Almac

to commercialize output from the program,

while Queen’s will receive payments when

certain milestones are reached based on the

commercialization of drugs as they come

through the pipeline. Through this agree-

ment, Almac Group has access to the 350

scientists working at Queen’s University

Belfast’s Centre for Cancer Research and

Cell Biology.

IRBs

California-based Independent Review

Consulting (IRC) and Missouri-based

Ethical Review Committee (ERC) finalized

their merger agreement, creating one insti-

Celebrating our partnerships with investigative sites.

A GLOBAL, FULL-SERVICE CRO

DISCOVERY/PRECLINICAL  >  PHASE I  >  PHASE II-IIIB  >  POST-APPROVAL  >  LABS

Keep 
pursuing 
breakthroughs. 

So will we. 



:: The CenterWatch Monthly

:: Advertising Rates and Dimensions

Premium Placement B&W Rate 4-Color Rate Dimensions
Inside front cover N/A $4,000 Inset: 8"w x 10.5"h
First right hand page N/A $4,000 Trim: 8.5"w x 11"h
Inside back cover N/A $4,000 Bleed: 8.75"w x 11.25"h
Back cover N/A $4,250

Random Placement
1/3 page (vertical) $900 $1,200 Inset: 2.4"w x 10"h
1/3 page (horizontal) $900 $1,200 Inset: 7.625"w x 3"h
1/2 page $2,000 $2,500 Inset: 7.625"w x 5"h
Full page $3,000 $3,500 Inset: 8"w x 10.5"h

Trim: 8.5"w x 11"h
Bleed: 8.75"w x 11.25"h

For higher-frequency rates and cover wrap options, please call (617) 948-5100, and select option 2.

:: File Requirements
• Press-ready PDF files
• CMYK or grayscale
• Sized correctly
• All fonts embedded
• Photographic images saved as 300 dpi
• Line art, such as bitmapped logos and scanned text, saved as 600 dpi
• Vector-based art recommended

:: Advertising Deadlines
• All ads are due on or before the 15th day of the month prior to publication
• E-mail PDF files to melissa.nazzaro@centerwatch.com

:: For more information, please contact:
Melissa Nazzaro | (617) 948-5123 | melissa.nazzaro@centerwatch.com
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:: Quick Response Codes:
Quick Response or QR codes
are two-dimensional bar codes
that store information that
digital camera-enabled smart
phones using appropriate appli-
cations can read. Advertisers
use these codes in printed
materials such as magazine ads
to direct viewers to custom
pages on their web site which
they then track for traffic;
thereby making print ad traffic
measurable. On these custom
web pages, advertisers can
place special offers, additional
information, or any other infor-
mation that their customers
would find beneficial.

Best practices for the use of
QR codes specify that codes
should be no smaller than 1
inch for ease of readability,
should include copy explaining
what they are and how to use
them, and should offer a
reward for scanning.

Scan this code
with your digital
camera-enabled
smart phone for
more information/
where to buy/ a
special offer.



:: CWWeekly
CWWeekly is a leading news source for the clinical trials industry. Every Monday morning, subscribers
start their week with the most up-to-date business headlines and trends, financial news, and market
intelligence they need to stay a step ahead.
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:: Total Readership:
• 7,000

:: Reader Survey Responses:
• 93% are involved in

purchasing decisions
• 67% read the ads

:: Format and Frequency:
• Fax or PDF
• 50 issues per year

Readership Information

CenterWatch

Volume 14, Issue 23. Copyright © 2010 by CenterWatch. All rights reserved.

Clinical Research Atlanta Site Adds Phase I/IIa Unit

Site-less, PI-less Trials?

A CenterWatch Publication

June 7, 2010

Breaking News and
Market Intelligence for
the Clinical Trials Industry

Clearstone to sell centralized cardiac
services…2

ClinTec International opens clinical
research academy in the Middle East…2

Drug & Device Pipeline News. . . 5
CenterWatch has identified 16 drugs and
devices that have entered a new trial phase
this week.

Trial Results. . . 6
CenterWatch reports on results for four
drugs. Visit www.centerwatch.com for
real-time updates on drugs in clinical trials.

Biotech Review. . . 7
Biotech briefs from BioWorld Today.

Quincy Bioscience just may be on to
something. The Madison,Wis.-based
maker of the jellyfish-based supple-

ment Prevagen has just launched a portal
that allows most interactions with its study
subjects to take place exclusively online.

The site is www.HOPETrials.com and
it works like this:When potential subjects
hear about one of Quincy‘s trials—through
their doctor or an ad on the web—they go
to the site, indicate their interest and fill out
a lengthy pre-study questionnaire. If they’re
deemed appropriate for the study, they are
randomized, then the supplement (or a
placebo) will arrive at their home by mail.
When enrolled in the study, subjects log on

at determined intervals to answer questions
about their experiences with the supplement
in scientifically-validated surveys.

Study data is created with no one ever
having to leave their computers at home.
“With no need for a principal investigator
or a site,” said Mark Underwood, co-founder
and president of six-year-old Quincy
Bioscience, “doing trials this way cost a
fraction of what a traditional trial costs.”

Quincy, which just launched the portal,
has conducted one study the traditional
way (looking at whether the jellyfish protein
apoaequorin helps improve memory) and
two (another memory study and one on

page 4

Clinical Research Atlanta is expanding
into phase I and IIa work. The 17-
year-old, multi-specialty site just

added a 3,500-square-foot building, making
it the only Atlanta-area site conducting
phase I/IIa work outside of the areas of
oncology and psychiatry, and also outside
of a hospital or university setting.

“What we’re experiencing is a transition
in the pharmaceutical trials industry as we’re
bringing fewer blockbusters to market—or
any drugs, really,” said Nathan Segall, the
site’s founder and lead principal investigator
(PI). The result, then, is escalating interest in
early-phase work as new molecules make
their way into development.

Michelle Sowell, Clinical Research
Atlanta’s clinical operations director, added
that sponsors seem to want sites that
specialize in specific early-phase work.

“We realized that with the changes in
the economy, we were going to have to find
a special niche,” said Sowell, adding that
she attended a recent conference for those
engaged in phase I work, and was repeated-
ly asked:What’s your specialty population?

The plan for the new 20-bed unit is
to focus tightly on the areas of pediatrics
and ailments common in African-American
populations, such as hypertension work,
Sowell said.

page 4
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The site, which is part of the Charleston,
S.C.-based Elite Research Network, is aiming
for smaller studies with its new venture.
“We’re not looking for studies that want
100 subjects at one time at one site. We’d
rather do the ones that only want 25 sub-
jects or so for no more than seven days,”
explained Sowell. Nor is the site looking
for studies that involve invasive procedures
such as colonoscopies or studies that last
for weeks, all of which involve far more
overhead and thus cost the sponsor more,
Sowell said.

Pharmacokinetic (PK) work is instead
what Clinical Research Atlanta’s new unit is
hoping for. “PK is really big right now,”

Sowell said. “Sponsors want to see the
peaks and troughs of the drug.” In addition,
the site welcomes food-interaction studies.

The unit, located adjacent to the Clinical
Research Atlanta’s suburban location in
Stockbridge, Ga., and two blocks away
from Henry County Medical Center, is
staffed by workers from the site’s two other
locations. The employees work in the new
24-hour unit on an as-needed basis. The
new unit always has a physician on call
and features an onsite lab, as well as rooms
that sleep two to four people, in contrast
to many early-phase units that offer one
big dormitory-style room.

Segall said that the low rental prices in
the Atlanta market made now a good time
to launch the new unit. “We got it at 40%

under what the market had pulled in two
or three years ago,” said Segall, an internist
and allergy specialist who still maintains a
private practice.

Clinical Research Atlanta, which has two
PIs, has worked on about 300 trials in its 17
years. It now has approximately 9,800
patients in its database. Sowell said the site
expects its new unit to garner about eight
trials in its first year.

It’s well on its way. Thus far, Segall said,
the unit has accommodated one study (see-
ing 52 patients for a hypothalamic-pituitary-
adrenal axis trial), is currently working on
another (60 patients enrolled in a tobacco
study) and is expecting another to start soon
(a hypothalamic-pituitary-adrenal axis study
in 22 pediatric patients).

Clinical Research Atlanta

apoaequorin’s affect on sleep) using a
pilot version of HOPETrials’ technology.
Each of the two online studies involved
about 50 patients.

Now, the biotech firm is beginning
recruitment for a trial that will look at
whether apoaequorin changes symptoms
of multiple sclerosis. They will conduct
the entire study through HOPETrials.com.
Underwood said he’s hoping for about 200
patients by July.

He acknowledged, of course, that
conducting trials in this way wouldn’t be

appropriate for studies where the subjects
need to be under a doctor’s supervision, or
where blood draws or other such tests are
needed. But for gathering preliminary data
on new indications for a product that’s
already in the market and thus already
safety-tested, he said it’s quite useful.
Underwood said many times he’ll hear anec-
dotes about a new symptom or ailment that
apoaequorin seems to remedy. Instead of
launching big, multi-center trials to investi-
gate each, these small, conducted-online
trials can help the company gather data to
see if there’s anything there. Underwood
said it’s his hope that pharma companies,

upon seeing robust preliminary data, will
license apoaequorin and run full-scale trials
on it for various specific ailments.

Underwood said he thinks that if other
pharma, biotech and supplement companies
considered this approach to trials, more
products could get a crack at hitting the
market. “This allows compounds to be
looked at when otherwise they might have
been overlooked because of the expense,”
Underwood said. “It gives us a better
chance to look at things that don’t have
a big-pharma budget behind them but
might be just as effective.”

Quincy Bioscience

integrated intelligence

Integrating scientific and operational expertise with proprietary technology 
to generate, analyze and communicate real-world evidence.

Learn more at unitedbiosource.com
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:: CWWeekly

:: Advertising Rates and Dimensions

Banner 1x 4x 6x 10x Dimensions
Preferred placement $660 $2,145 $3,091 $4,730 Inset: 7.5"w x 1.75"h
Random placement $550 $1,815 $2,541 $3,630 Inset: 7.5"w x 1.75"h

Full Page 1x 2x 3x 4x 6x
Preferred placement $2,250 $3,995 $5,885 $7,525 $10,925 Trim: 8.5"w x 11"h
Random placement $2,100 $3,865 $5,670 $7,350 $10,710 Bleed: 8.75"w x 11.25"h

For higher-frequency rates, please call (617) 948-5100, and select option 2.

:: File Requirements
• Press-ready PDF files
• Color or grayscale
• Sized correctly
• All fonts embedded
• Photographic images saved as 300 dpi
• Line art, such as bitmapped logos and scanned text, saved as 600 dpi
• Vector-based art recommended

:: Advertising Deadlines
• All ads are due by Wednesday of the week prior to the issue date
• E-mail PDF files to melissa.nazzaro@centerwatch.com

:: For more information, please contact:
Melissa Nazzaro | (617) 948-5123 | melissa.nazzaro@centerwatch.com

CenterWatch



:: Research Practitioner
Research Practitioner is a valuable, educational, and career advancement resource that provides readers with
timely and informative articles and practical clinical research management tools. Contributing authors include
industry, academia, and government professionals known for their expertise in the field of clinical research.
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:: Total Readership:
• 5,000

:: Reader Survey Responses:
• 61% are involved in

purchasing decisions
• 67% read the ads

:: Format and Frequency:
• Print or PDF
• 6 issues per year

Readership Information
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:: Research Practitioner

:: Advertising Rates and Dimensions

Premium Placement B&W Rate 4-Color Rate Dimensions
Inside cover $1,000 $1,400 Trim: 8.25"w x 10.75"h

Bleed: 8.5"w x 11"h
Back cover $1,250 $1,650 Trim: 8.25"w x 10.75"h

Bleed: 8.5"w x 11"h

Random Placement
1/4 page $350 N/A Inset: 3.077"w x 4.25"h
1/2 page $500 $900 Inset: 6.538"w x 4.25"h
Full page $900 $1,300 Trim: 8.25"w x 10.75"h

Bleed: 8.5"w x 11"h

For higher-frequency rates, please call (617) 948-5111.

:: File Requirements
• Press-ready PDF files
• Grayscale only
• Sized correctly
• All fonts embedded
• Photographic images saved as 300 dpi
• Line art, such as bitmapped logos and scanned text, saved as 600 dpi
• Vector-based art recommended

:: Advertising Deadlines
• All ads are due on or before the 15th day of the month prior to publication
• E-mail PDF files to melissa.nazzaro@centerwatch.com

:: For more information, please contact:
Melissa Nazzaro | (617) 948-5123 | melissa.nazzaro@centerwatch.com
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CenterWatch

:: Quick Response Codes:
Quick Response or QR codes
are two-dimensional bar codes
that store information that
digital camera-enabled smart
phones using appropriate appli-
cations can read. Advertisers
use these codes in printed
materials such as magazine ads
to direct viewers to custom
pages on their web site which
they then track for traffic;
thereby making print ad traffic
measurable. On these custom
web pages, advertisers can
place special offers, additional
information, or any other infor-
mation that their customers
would find beneficial.

Best practices for the use of
QR codes specify that codes
should be no smaller than 1
inch for ease of readability,
should include copy explaining
what they are and how to use
them, and should offer a
reward for scanning.

Scan this code
with your digital
camera-enabled
smart phone for
more information/
where to buy/ a
special offer.



:: CenterWatch.com
CenterWatch offers advertising space on select pages of the following sections of www.centerwatch.com,
providing you exposure to more than 1.4 million annual visitors seeking clinical research-related information.

• Clinical Trials
• Drug Information
• Health and Educational Resources
• Industry News and Resources

:: Advertising Rates and Dimensions

Skyscraper Rate Dimensions
$850/30 days 160px w x 600px h

Button
$750/30 days 125px w x 125px h

Discounts and packages available. Call (617) 948-5100, and select option 2 for more information.

:: File Requirements
• Animation permitted
• Accepted formats: gif, jpeg or swf (flash)
• Maximum ad size: 40k

If submitting Flash files, please click here for instructions or contact advertising@centerwatch.com.

:: For more information, please contact:
Melissa Nazzaro | (617) 948-5123 | melissa.nazzaro@centerwatch.com

2010 Advertising Solutions | Web Opportunities | Page 9

CenterWatch



:: Clinical Trials Today
Clinical Trials Today located on www.centerwatch.com is a first-of-its-kind, online destination dedicated to
professionals in the clinical trials industry and publishes original CenterWatch content, recent news and
events, and commentary submitted by guest authors with vast experience and expertise in the various
market segments that make up our shared industry.

:: Advertising Rates and Dimensions

Banner Rate Dimensions
Top placement $800/30 days 480px w x 60px h
Middle placement $750/30 days 480px w x 60px h
Bottom placement $700/30 days 480px w x 60px h

Skyscraper
Right top placement $850/30 days 160px w x 600px h
Random placement $750/30 days 160px w x 600px h

For higher frequency rates, please call (617) 948-5100, and select option 2.

:: File Requirements
• Animation permitted
• Accepted formats: gif, jpeg or swf (flash)
• Maximum ad size: 40k

If submitting Flash files, please click here for instructions or contact advertising@centerwatch.com.

:: For more information, please contact:
Melissa Nazzaro | (617) 948-5123 | melissa.nazzaro@centerwatch.com
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:: Profile Pages
More than 1,100 investigative sites and industry service providers currently post their profiles on
www.centerwatch.com giving them a unique opportunity to grow their businesses while gaining
invaluable exposure within the clinical trials community.

• Research Center Profile Pages offer investigative sites a proven forum for securing clinical research grants
and contracts. Sites can also post clinical trial listings for free.

• Industry Provider Profile Pages provide contract service providers with a cost-effective way to generate
new business leads and showcase their products and services online.

:: Profile Page Rates
• $750 annually, plus $275 initial set-up fee
• Multi-site rates available

:: Submit a Profile Page
• To submit a Research Center Profile Page now, click the following link:

http://www.centerwatch.com/pdfs/research-center-form.pdf
• To submit an Industry Provider Profile Page now, click the following link:

http://www.centerwatch.com/pdfs/industry-provider-form.pdf

:: For more information, please contact:
(617) 948-5100, option 1 | sales@centerwatch.com
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:: JobWatch
JobWatch, located on www.centerwatch.com, is a comprehensive online source of clinical trials industry
career opportunities for both employers and job seekers. With thousands of monthly visitors interested in
the clinical research field, companies have an opportunity to put themselves in front of a captive audience
via a variety of advertising tactics, including:

• Recruitment postings
• Display advertising for products, services, or jobs
• Company profiles
• Conference postings
• Training and academic degree program postings

:: Posting Rates
• For a complete list of our various opportunities, including featured job on our home page or bundled

packages, please visit: http://jobwatch.centerwatch.com/careers/mediaKit/vert

:: Advertising Rates and Dimensions

Banner Rate Dimensions
$900/30 days 468px w x 60px h

Skyscraper
$1,200/30 days 120px w x 600px h

Button
$450/30 days 120px w x 120px h

For higher-frequency rates, please call (617) 948-5111.

:: File Requirements:
• Animation permitted
• Accepted formats: gif, jpeg or swf (flash)
• Maximum ad size: 40k

If submitting Flash files, please click here for instructions or contact advertising@centerwatch.com.

:: For more information, please contact:
Melissa Nazzaro | (617) 948-5123 | melissa.nazzaro@centerwatch.com
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:: Appendix A

:: Instructions for creating Flash web advertisements for CenterWatch.com.
Flash files must have a Click Tag created in order for the hyperlink to properly connect to the destination
web site. The Click Tag should be names url (all lower case letters should be used).
1. Create web ad as usual with graphics and animations.
2. Add a clickable button (visible or hidden), that when clicked, will grab the dynamic URL and send

the user to the destination web site, while tracking clicks. To do this, simply enter either of the
following ActionScripts:
a. Code directly on the instance of the button:

on (press) {getURL(url, window=”_blank”);
}

OR

b. Code in the main timeline:

btnClickThru.onPress = function () {
getURL(url, window=”_blank”);

}

:: Note:
• url (without quotes) is a variable that is externally passed into the Flash file.
• Windows=”_blank” ensures that the Click event jumps outside the IFRAME if the banner is being

served in an IFRAME.
• “btnClickTru” refers to the instance name of your button.
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